
 

RA 2026  Summary  Table of contents 

 

V 
 

Table of contents 

 

Key Findings of the RA 2026 ............................................................................................................... III 

Table of contents ...................................................................................................................................... V 

Market conditions in the 2025 holiday travel year ...................................................................... 1 

Demographic and economic developments ....................................................................................................... 1 

Tourism demand in Germany ................................................................................................................................... 2 

Size of the holiday travel market in 2025 and outlook for 2026 ............................................ 3 

Overview ............................................................................................................................................................................. 3 

Holiday travel propensity ........................................................................................................................................... 4 

Short breaks – travel propensity ............................................................................................................................. 7 

People on holidays and short breaks in 2025.................................................................................................... 8 

Travel frequency – holidays and short breaks in 2025 ................................................................................. 9 

Travel volume – holidays and short breaks in 2025 .................................................................................... 10 

Spending on travel – holidays and short breaks in 2025 ........................................................................... 12 

Trend indicators and travel intentions for 2026 ........................................................................................... 15 

Destinations in 2025 and outlook for 2026 to 2028 .................................................................. 18 

Overview ........................................................................................................................................................................... 18 

Holiday destinations in 2025 – major regions ................................................................................................ 20 

Holiday destinations in 2025 – travel abroad ................................................................................................ 21 

Holiday destinations in 2025 – travel in Germany ....................................................................................... 24 

Interest in destinations – outlook for the period from 2026 to 2028 .................................................. 25 

Planning and going on holiday in 2025 .......................................................................................... 27 

Overview ........................................................................................................................................................................... 27 

Planning and organisation ...................................................................................................................................... 29 

Types of holidays .......................................................................................................................................................... 39 

Accompanied travel .................................................................................................................................................... 44 

Time of travel and holiday duration ................................................................................................................... 48 

Means of transport ...................................................................................................................................................... 51 

Accommodation ............................................................................................................................................................ 53 

The structure of short breaks in 2025 ............................................................................................ 54 

Overview ........................................................................................................................................................................... 54 

Volume of short breaks .............................................................................................................................................. 55 

Destinations for short break ................................................................................................................................... 57 

Organisation of short breaks .................................................................................................................................. 58 

Types of short breaks .................................................................................................................................................. 59 



 

 
 

VI © 2026 FUR  
 

Accompanied travel on short breaks................................................................................................................... 60 

Month of travel for short breaks ........................................................................................................................... 61 

Duration of short breaks ........................................................................................................................................... 62 

Means of transport used on short breaks .......................................................................................................... 63 

Accommodation used on short breaks ............................................................................................................... 64 

Motivation and preferences ................................................................................................................ 65 

Overview ........................................................................................................................................................................... 65 

Holiday motivations .................................................................................................................................................... 66 

Holiday activities .......................................................................................................................................................... 69 

Types of holidays and categories – experience and potential ................................................................. 71 

Special - Sinus-Milieus® in the RA ......................................................................................................................... 74 

Appendix .................................................................................................................................................... 76 

About Forschungsgemeinschaft Urlaub und Reisen e.V. ............................................................................ 76 

Glossary ............................................................................................................................................................................. 78 

Basis – reading aid....................................................................................................................................................... 82 

Method outline ............................................................................................................................................................... 83 


